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SECTION A: GENERAL DISCLOSURES

I.	 Details of the listed entity

1. Corporate Identity Number (CIN) of the listed entity L46591MH1999PLC118476
2. Name of the listed entity INTERNATIONAL GEMMOLOGICAL INSTITUTE (INDIA) 

LIMITED
3. Year of incorporation 1999
4. Registered office address 702, 7th Floor, The Capital, Bandra Kurla Complex, Bandra (E)

Mumbai - 400 051, Maharashtra, India
5. Corporate address 702, 7th Floor, The Capital, Bandra Kurla Complex, Bandra (E)

Mumbai - 400 051, Maharashtra, India
6. E-mail investor.relations@igi.org
7. Telephone +91 22 4035 2550
8. Website www.igi.org
9. Year for which reporting is being done FY 2024 (1st January, 2024 - 31st December, 2024)
10. Name of the Stock Exchange(s) where shares are listed BSE Limited

National Stock Exchange of India Limited
11. Paid-up capital Rs. 864,319,392
12. Name and contact details (telephone, email address) 

of the person who may be contacted in case of any 
queries on the BRSR report

Mr. Hardik Desai
Telephone: 022 4035 2550

13. Reporting boundary - Are the disclosures under this 
report made on a standalone basis (i.e. only for the 
entity) or on a consolidated basis (i.e. for the entity and 
all the entities which form a part of its consolidated 
financial statements, taken together)

Standalone

14. Name of assurance provider N.A. (Not Applicable)
15. Type of assurance obtained N.A. (Not Applicable)

II.	 Products/services

16.	 Details of business activities (accounting for 90% of the turnover)

S. 
No.

Description of main activity Description of 
business activity

% of Turnover of 
the Entity

1. Certification services Grading and 
certification of 

diamonds, coloured 
stones and jewelry

97.64

17.	 Products/services sold by the entity (accounting for 90% of the entity’s turnover)

S. 
No.

Product/Service NIC Code % of Total Turnover 
Contributed

1. Research & Consultancy in Gemology 74909 97.64

III.	 Operations

18.	 Number of locations where plants and/or operations/offices of the entity are situated

Location Number of plants Number of offices Total
National - 22 22
International - - -

BUSINESS RESPONSIBILITY & SUSTAINABILITY REPORT
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19.	 Markets served by the entity:

a.	 Number of locations

Locations Number
National (No. of states) 16
International (No. of countries) -

b.	 What is the contribution of exports as a percentage of the total turnover of the entity?

	 0.73%

c.	 A brief on types of customers

	� We serve a broad spectrum of clients, ranging from laboratory-grown diamond growers to wholesalers of natural diamond 
and coloured stones, as well as jewelry manufacturers and retailers. We have fostered enduring relationships with 
numerous brands and retailers, including prestigious international jewelry brands and retailers.

IV.	 Employees

20.	 Details as at the end of the current year

a.	 Employees and workers (including differently abled)

Sr. 
No.

Particulars Total
(A)

Male Female
No. (B) % (B/A) No. (C) % (C/A)

Employees
1. Permanent (D) 894 516 57.72 378 42.28
2. Other than Permanent (E) 25 9 36.00 16 64.00
3. Total Employees (D + E) 919 525 57.13 394 42.87

Workers

4. Permanent (F) 0 N.A. N.A. N.A. N.A.
5. Other than Permanent (G) 0 N.A. N.A. N.A. N.A.
6. Total Workers (F + G) 0 N.A. N.A. N.A. N.A.

b.	 Differently abled employees and workers

Sr. 
No

Particulars Total
(A)

Male Female
No. (B) % (B/A) No. (C) % (C/A)

Differentably Abled Employees

1. Permanent (D) 0 N.A. N.A. N.A. N.A.
2. Other than Permanent (E) 0 N.A. N.A. N.A. N.A.
3. Total Differently Abled Workers (D + E) 0 N.A. N.A. N.A. N.A.

Differently Abled Workers
4. Permanent (F) 0 N.A. N.A. N.A. N.A.
5. Other than Permanent (G) 0 N.A. N.A. N.A. N.A.
6. Total Differently Abled Workers (F + G) 0 N.A. N.A. N.A. N.A.

21.	 Participation/inclusion/representation of women

Total
(A)

No. and Percentage of Females
No. (B) % (B/A)

Board of Directors 6 1 16.67
Key Management Personnel 3 0 0
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22.	 Turnover rate for permanent employees and workers

	 (Disclose trends for the past 3 years)

CY 2024 (Turnover Rate in 
Current Year)

CY 2023 (Turnover Rate in 
Previous Year)

CY 2022 (Turnover Rate in the 
Year Prior to the Previous Year)

Male Female Total Male Female Total Male Female Total
Permanent Employees 12% 14% 13% 13% 16% 14% 16% 20% 18%
Permanent Workers N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

V.	 Holding, subsidiary and associate companies (including joint ventures)

23.	 (a)	 Names of holding/subsidiary/associate companies/joint ventures	

Sr.
No.

Name of the Holding/Subsidiary/
Associate Companies/Joint Ventures 
(A)

Indicate whether 
Holding/Subsidiary/

Associate/Joint 
Venture

% of Shares 
Held by 
Listed 
Entity

Does the Entity Indicated 
at Column A, participate in 
the Business Responsibility 

Initiatives of the Listed 
Entity? (Yes/No)

1. International Gemological Institute 
Türkiye Precious Stone Certification 
Services Joint Stock Company

Wholly owned 
subsidiary – Direct

100% No

2. International Gemmological Institute BV Wholly owned 
subsidiary – Direct

100% No

3. International Gemological Institute, INC. Wholly owned 
subsidiary – Indirect

100% No

4. IGI Netherlands B.V Wholly owned 
subsidiary – Direct

100% No

5. IGI (Shanghai) Business Consulting 
Company Limited

Wholly owned 
subsidiary – Indirect

100% No

6. IGI (Shanghai) Gemological Training 
Company Limited

Wholly owned 
subsidiary – Indirect

100% No

7. IGI (Shanghai) Gemological Research 
and Testing Limited

Wholly owned 
subsidiary – Indirect

100% No

8. IGI (Shenzhen) Jewelry Testing Co. Ltd. Wholly owned 
subsidiary – Indirect

100% No

9. International Gemological Institute for 
Jewelry and Precious Stone (IGI)

Wholly owned 
subsidiary – Indirect

100% No

10. International Gemological Institute (HK) 
Limited

Wholly owned 
subsidiary – Indirect

100% No

11. I.G.I International Gemmological 
Institutes (Israel) Ltd.

Wholly owned 
subsidiary – Indirect

100% No

12. International Gemmological 
Identification (Thailand) Limited

Wholly owned 
subsidiary – Indirect

100% No

13. International Gemological Institute 
DMCC

Wholly owned 
subsidiary – Indirect

100% No

		  	 Sr. No. 2 to 3 has became subsidiaries effective from 19th December, 2024.

		  	 Sr. No. 4 to 13 has become subsidiaries effective from 20th December, 2024.
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CSR Details

24.	  

i.	 Whether CSR is applicable as per section 135 of Companies Act, 2013: Yes

ii.	 Turnover (In Rs.): 7,854.16 million

iii.	 Net worth (In Rs.): 21,874.88 million

VI.	 Transparency and disclosures compliances

25.	� Complaints/grievances on any of the principles (Principles 1 to 9) under the National Guidelines on Responsible  
Business Conduct (NGRBC)

Stakeholder 
Group from 
Whom 
Complaint 
was Received

Grievance Redressal 
Mechanism in Place  
(Yes/No)

CY 2024 
(Current Year)

CY 2023
(Previous Year)

(If yes, then provide 
a weblink to the 
grievance redress 
policy)

Number of 
complaints 
filed during 

the year

Number of 
complaints 

with 
pending 

resolution 
at the close 
of the year

Remarks Number of 
complaints 
filed during 

the year

Number of 
complaints 

with 
pending 

resolution 
at the close 
of the year

Remarks

Communities No. 0 0 N.A. Not 
Recorded

Not 
Recorded

N.A.

Investors 
(other than 
Shareholders)

Yes.
https://scores.sebi.gov.
in/

1920 3 The 3 
pending 

complaints 
were 

resolved in 
the month 
of January 

2025.

Not 
Recorded

Not 
Recorded

N.A.

Shareholders Yes.
https://scores.sebi.gov.
in/

0 0 N.A. Not 
Recorded

Not 
Recorded

N.A.

Employees 
and Workers

Yes.
https://investor.igi.
org/wp-content/
uploads/2024/08/15.-
Vigil-Mechanism-Policy.
pdf

0 0 N.A. Not 
Recorded

Not 
Recorded

N.A.

Customers Yes. 0 0 N.A. Not 
Recorded

Not 
Recorded

N.A.

Value Chain 
Partners

Yes.
https://www.igi.org/
assets/pdf/Supplier-
Code-of-Conduct.pdf

0 0 N.A. Not 
Recorded

Not 
Recorded

N.A.

Other (Please 
Specify)

N.A. N.A. N.A. N.A. N.A. N.A. N.A.

26.	 Overview of the entity’s material responsible business conduct issues

	� Please indicate material responsible business conduct and sustainability issues pertaining to environmental and social 
matters that present a risk or an opportunity to your business, rationale for identifying the same, and approach to adapt or 
mitigate the risk along with its financial implications, as per the following format:

https://scores.sebi.gov.in/
https://scores.sebi.gov.
https://investor.igi.org/wp-content/uploads/2024/08/15.-Vigil-Mechanism-Policy.pdf
https://www.igi.org/assets/pdf/Supplier-Code-of-Conduct.pdf
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Sr. 
No.

Material 
Issue 

Identified

Indicate 
whether Risk 

or Opportunity 
(R/O)

Rationale for 
Identifying the Risk/
Opportunity

In case of Risk, Approach to 
Adapt or Mitigate

Financial Implications of 
the Risk or Opportunity 
(Indicate Positive or 
Negative Implications)

1. Regulatory 
Complaince

R Failure to comply with 
industry regulations 
can result in severe 
consequences, 
including operational 
constraints, reputational 
damage, market 
limitations and 
disruptions to business 
continuity.

•	 Staying updated on local 
and international regulatory 
changes.

•	 Implementing compliance 
monitoring and reporting 
tools.

•	 Maintaining communication 
with regulatory bodies.

•	 Educating employees on 
compliance requirements.

•	 Conducting regular audits to 
ensure compliance.

Negative – Potential 
fines for non-compliance, 
increased operational 
costs, higher compliance-
related expenses, resource 
allocation for audits and 
reporting, and potential 
impacts on profitability 
and competitiveness.

2. Data Privacy R Exposure to considerable 
risks related to 
cybersecurity and data 
privacy, as potential 
threats and weaknesses 
could undermine the 
security, accuracy, and 
availability of its data and 
information systems.

•	 Ensuring compliance with 
the privacy policy.

•	 Restricting access to 
data based on roles and 
responsibilities.

•	 Limiting access to data 
based on roles and 
responsibilities.

Negative - The exposure 
of sensitive client data, 
company information, and 
operational procedures 
can result in reputational 
harm, loss of client 
confidence, regulatory 
penalties, and significant 
expenses for data 
recovery and remediation.

3. Customer 
Satisfaction

O Consistently providing 
high-quality services, 
while incorporating 
customer feedback, 
is key to maintaining 
customer satisfaction. 
By focussing on 
engagement, grievance 
resolution, and feedback 
processes, we aim to 
build customer loyalty.

- Positive – Ensures the 
Company's continued 
growth and forward 
momentum, paving 
the way for success 
and sustained revenue 
expansion.

4. Business 
Ethics

R Unethical practices 
can compromise a 
company’s reputation, 
legal standing, and 
stakeholder trust.

•	 Implementing of a strong 
code of conduct.

•	 Conducting regular ethics 
training.

•	 Establishing clear reporting 
channels for unethical 
behaviour.

Negative – Weak 
corporate governance 
can result in regulatory 
penalties, legal liabilities, 
reputational damage, 
and reduced investor 
confidence. Additionally, it 
can cause financial losses 
due to decreased client 
trust, lower revenues, and 
higher operational costs 
to address governance 
shortcomings.

5. Employees O A skilled, motivated, 
and well-supported 
workforce drives 
operational efficiency, 
innovation, and long-
term business growth.
Enhancing the 
knowledge, skills, and 
potential of individuals 
within an organisation 
strengthens asset 
integrity.

- Positive – Increased 
productivity, innovation, 
and operational efficiency. 
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https://investor.igi.org/wp-content/uploads/2024/08/1-Corprate-Social-Responsibility-Policy.pdf
https://investor.igi.org/wp-content/uploads/2024/08/15.-Vigil-Mechanism-Policy.pdf
https://investor.igi.org/wp-content/uploads/2024/08/8-Nomination-and-Remuneration-Policy.pdf
https://investor.igi.org/wp-content/uploads/2024/08/15.-Vigil-Mechanism-Policy.pdf
https://investor.igi.org/wp-content/uploads/2024/08/8-Nomination-and-Remuneration-Policy.pdf
https://www.igi.org/assets/pdf/Code-of-Conduct.pdf
https://www.igi.org/assets/pdf/Code-of-Conduct.pdf
https://www.igi.org/assets/pdf/Code-of-Conduct.pdf
https://investor.igi.org/wp-content/uploads/2024/08/1-Corprate-Social-Responsibility-Policy.pdf
https://www.igi.org/privacy-policy/
https://www.igi.org/assets/pdf/Code-of-Conduct.pdf


7

Sr
.

No
.

Di
sc

lo
su

re
 Q

ue
st

io
ns

P 1
P 2

P 3
P 4

P 5
P 6

P 7
P 8

P 9

4
Na

m
e 

of
 th

e 
na

tio
na

l a
nd

 
in

te
rn

at
io

na
l c

od
es

/c
er

tifi
ca

tio
ns

/
la

be
ls

/s
ta

nd
ar

ds
 (e

.g
. F

or
es

t 
St

ew
ar

ds
hi

p 
Co

un
ci

l, F
ai

rtr
ad

e, 
Ra

in
fo

re
st

 A
llia

nc
e, 

Tr
us

te
a)

 
st

an
da

rd
s 

(e
.g

. S
A 

80
00

, O
HS

AS
, 

IS
O,

 B
IS

) a
do

pt
ed

 b
y y

ou
r e

nt
ity

 a
nd

 
m

ap
pe

d 
to

 e
ac

h 
pr

in
ci

pl
e.

Re
sp

on
si

bl
e 

Je
w

el
ry

 C
ou

nc
il

Re
sp

on
si

bl
e 

Je
w

el
ry

 
Co

un
ci

l
Re

sp
on

si
bl

e 
Je

w
el

ry
 

Co
un

ci
l

Re
sp

on
si

bl
e 

Je
w

el
ry

 
Co

un
ci

l
IS

O 
17

02
5

Re
sp

on
si

bl
e 

Je
w

el
ry

 
Co

un
ci

l

5
Sp

ec
ifi

c 
co

m
m

itm
en

ts
, g

oa
ls

 
an

d 
ta

rg
et

s 
se

t b
y t

he
 e

nt
ity

 w
ith

 
de

fin
ed

 ti
m

el
in

es
, if

 a
ny

.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

6
Pe

rfo
rm

an
ce

 o
f t

he
 e

nt
ity

 a
ga

in
st

 
th

e 
sp

ec
ifi

c 
co

m
m

itm
en

ts
, g

oa
ls

 
an

d 
ta

rg
et

s 
al

on
g 

w
ith

 re
as

on
s 

in
 

ca
se

 th
e 

sa
m

e 
ar

e 
no

t m
et

.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

N.
A.

B
U

SI
N

ES
S 

R
ES

PO
N

SI
B

IL
IT

Y
 &

 S
U

ST
A

IN
A

B
IL

IT
Y

 R
EP

O
RT

 

G
ov

er
na

nc
e,

 L
ea

de
rs

hi
p 

an
d 

O
ve

rs
ig

ht

7
St

at
em

en
t b

y 
th

e 
di

re
ct

or
 re

sp
on

si
bl

e 
fo

r t
he

 b
us

in
es

s 
re

sp
on

si
bi

lit
y 

re
po

rt
, h

ig
hl

ig
ht

in
g 

ES
G

-r
el

at
ed

 c
ha

lle
ng

es
, t

ar
ge

ts
 a

nd
 a

ch
ie

ve
m

en
ts

 (l
is

te
d 

en
tit

y 
ha

s 
fle

xi
bi

lit
y 

re
ga

rd
in

g 
th

e 
pl

ac
em

en
t o

f t
hi

s 
di

sc
lo

su
re

)
O

ur
 o

pe
ra

tio
ns

 a
re

 fi
rm

ly
 ro

ot
ed

 in
 th

e 
pr

in
ci

pl
es

 o
f E

nv
iro

nm
en

ta
l, 

So
ci

al
, a

nd
 G

ov
er

na
nc

e,
 w

hi
ch

 s
ha

pe
 b

ot
h 

ou
r s

tr
at

eg
ic

 d
ire

ct
io

n 
an

d 
ev

er
yd

ay
 a

ct
io

ns
. O

ve
r t

he
 p

as
t y

ea
r, 

w
e 

ha
ve

 c
on

tin
ue

d 
to

 
pr

io
rit

is
e 

et
hi

ca
l s

ou
rc

in
g,

 s
us

ta
in

ab
le

 p
ra

ct
ic

es
, a

nd
 e

nv
iro

nm
en

ta
l r

es
po

ns
ib

ili
ty

 a
s 

in
te

gr
al

 to
 o

ur
 g

ro
w

th
 jo

ur
ne

y.
N

av
ig

at
in

g 
th

e 
ES

G
 la

nd
sc

ap
e 

co
m

es
 w

ith
 c

ha
lle

ng
es

, i
nc

lu
di

ng
 m

ai
nt

ai
ni

ng
 s

up
pl

y 
ch

ai
n 

tr
an

sp
ar

en
cy

, e
ns

ur
in

g 
co

m
pl

ia
nc

e 
ac

ro
ss

 d
iv

er
se

 g
eo

gr
ap

hi
es

, a
nd

 a
dv

an
ci

ng
 th

e 
sh

ift
 to

w
ar

ds
 g

re
en

er
 

te
ch

no
lo

gi
es

. W
e 

ar
e 

ac
tiv

el
y 

ad
dr

es
si

ng
 th

es
e 

ar
ea

s 
by

 fo
cu

ss
in

g 
on

 re
sp

on
si

bl
e 

m
in

in
g,

 p
ro

m
ot

in
g 

fa
ir 

tr
ad

e,
 a

nd
 a

do
pt

in
g 

ec
o-

fr
ie

nd
ly

 p
ro

ce
ss

in
g 

m
et

ho
ds

.
Th

ro
ug

h 
cl

os
e 

co
lla

bo
ra

tio
n 

w
ith

 in
du

st
ry

 p
ar

tn
er

s,
 w

e 
ha

ve
 e

nh
an

ce
d 

tr
an

sp
ar

en
cy

 a
nd

 a
cc

ou
nt

ab
ili

ty
 a

cr
os

s 
th

e 
va

lu
e 

ch
ai

n.
 T

he
se

 e
ffo

rt
s,

 c
om

bi
ne

d 
w

ith
 o

ur
 c

om
m

itm
en

t t
o 

be
st

 p
ra

ct
ic

es
, h

av
e 

dr
iv

en
 m

ea
ni

ng
fu

l E
SG

 p
ro

gr
es

s 
an

d 
un

de
rs

co
re

d 
ou

r l
on

g-
te

rm
 d

ed
ic

at
io

n 
to

 s
us

ta
in

ab
ili

ty
 a

nd
 e

th
ic

al
 g

ov
er

na
nc

e.

8
D

et
ai

ls
 o

f t
he

 h
ig

he
st

 a
ut

ho
rit

y 
re

sp
on

si
bl

e 
fo

r i
m

pl
em

en
tin

g 
an

d 
ov

er
se

ei
ng

 th
e 

Bu
si

ne
ss

 R
es

po
ns

ib
ili

ty
 p

ol
ic

y(
ie

s)
.

M
r. 

Te
hm

as
p 

Pr
in

te
r

M
an

ag
in

g 
D

ire
ct

or
 &

 C
hi

ef
 E

xe
cu

tiv
e 

O
ffi

ce
r

9
D

oe
s 

th
e 

en
tit

y 
ha

ve
 a

 s
pe

ci
fie

d 
Co

m
m

itt
ee

 o
f t

he
 B

oa
rd

/D
ire

ct
or

 re
sp

on
si

bl
e 

fo
r d

ec
is

io
n-

m
ak

in
g 

on
 s

us
ta

in
ab

ili
ty

 re
la

te
d 

is
su

es
? 

(Y
es

/N
o)

. I
f y

es
, p

ro
vi

de
 d

et
ai

ls
.

N
o.

10
De

ta
ils

 o
f R

ev
ie

w
 o

f N
G

RB
Cs

 b
y 

th
e 

Co
m

pa
ny

:
Su

bj
ec

t f
or

 R
ev

ie
w

In
di

ca
te

 W
he

th
er

 th
e 

Re
vi

ew
 w

as
 U

nd
er

ta
ke

n 
by

 D
ire

ct
or

/C
om

m
itt

ee
 o

f t
he

 B
oa

rd
/ 

An
y 

O
th

er
 C

om
m

itt
ee

Fr
eq

ue
nc

y 
(A

nn
ua

lly
/H

al
f Y

ea
rly

/
Q

ua
rt

er
ly

/A
ny

 O
th

er
 –

  
Pl

ea
se

 S
pe

ci
fy

)

P
P

P
P

P
P

P
P

P
P

P
P

P
P

P
P

P
P

1
2

3
4

5
6

7
8

9
1

2
3

4
5

6
7

8
9

Pe
rf

or
m

an
ce

 a
ga

in
st

 th
e 

ab
ov

e 
po

lic
ie

s 
an

d 
fo

llo
w

-u
p 

ac
tio

n
N

.A
.

Co
m

pl
ia

nc
e 

w
ith

 s
ta

tu
to

ry
 re

qu
ire

m
en

ts
 o

f r
el

ev
an

ce
 to

 th
e 

pr
in

ci
pl

es
, a

nd
, r

ec
tifi

ca
tio

n 
of

 a
ny

 n
on

-c
om

pl
ia

nc
es

N
.A

.

N
ot

e:
 T

he
 p

ol
ic

ie
s 

w
er

e 
dr

af
te

d 
in

 C
Y 

20
24

, a
nd

 th
is

 m
ar

ks
 th

ei
r fi

rs
t i

m
pl

em
en

ta
tio

n 
cy

cl
e.

 H
en

ce
, t

he
y 

ha
ve

 n
ot

 y
et

 u
nd

er
go

ne
 re

vi
ew

.



BUSINESS RESPONSIBILITY & SUSTAINABILITY REPORT

8 International Gemmological Institute (India) Limited

Sr.
No.

Disclosure Questions P
1

P
2

P
3

P
4

P
5

P
6

P
7

P
8

P
9

11 Has the entity carried out an independent assessment/evaluation of the working 
of its policies by an external agency? (Yes/No). If yes, provide the name of  
the agency.

No.

12	 If the answer to question (1) above is ‘No’ i.e. not all Principles are covered by a policy, reasons to be stated

Questions P P P P P P P P P
1 2 3 4 5 6 7 8 9

The entity does not consider the Principles material to its business (Yes/No)

N.A.

The entity is not at a stage where it is in a position to formulate and implement the 
policies on specified principles (Yes/No)
The entity does not have the financial or/human and technical resources available 
for the task (Yes/No)
It is planned to be done in the next year (Yes/No)
Any other reason (please specify)

SECTION C: PRINCIPLE-WISE PERFORMANCE DISCLOSURE

This section is aimed at helping entities demonstrate their performance in integrating the Principles and Core Elements with key 
processes and decisions. The information sought is categorised as ‘Essential’ and ‘Leadership’. While the essential indicators 
are expected to be disclosed by every entity mandated to file this report, the leadership indicators may be voluntarily disclosed 
by entities that aspire to progress to a higher level in their quest to be socially, environmentally and ethically responsible.

PRINCIPLE 1: Businesses should conduct and govern themselves with integrity and in a manner that is Ethical, Transparent 
and Accountable.

Essential Indicators

1.	 Percentage coverage by training and awareness programmes on any of the Principles during the year

Segment Total no of training 
and awareness 

programmes held

Topics/principles 
covered under the 

training and impact

% of persons in respective 
category covered by the 
awareness programme

Board of Directors 3 POSH, COBCE,  
Anti-corruption

100%

Key Managerial Personnel 3 POSH, COBCE,  
Anti-corruption

100%

Employees other than BOD & KMPs 3 POSH, COBCE,  
Anti-corruption

100%

Workers N.A. N.A. N.A.

2.	 �Details of fines/penalties/punishment/award/compounding fees/settlement amount paid in proceedings (by the entity 
or by directors/KMPs) with regulators/law enforcement agencies/judicial institutions, in the year, in the following 
format (Note: the entity shall make disclosures on the basis of materiality as specified in Regulation 30 of SEBI (Listing 
Obligations and Disclosure Obligations) Regulations, 2015 and as disclosed on the entity’s website):

Monetary
NGRBC 

Principle
Name of the regulatory/enforcement 

agencies/judicial institutions
Amount 
(In Rs.)

Brief of 
the case

Has an appeal been 
preferred (Yes/No)

Penalty/Fine
NilSettlement

Compounding Fee
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Non-Monetary
NGRBC Principle Name of the regulatory/enforcement 

agencies/judicial institutions
Brief of the case Has an appeal been 

preferred (Yes/No)
Imprisonment

Nil
Punishment

3.	� Of the instances disclosed in Question 2 above, details of the Appeal/Revision preferred in cases where monetary or 
non-monetary action has been appealed.

Case Details Name of the Regulatory/Enforcement Agencies/Judicial Institutions
N.A. N.A.

4.	� Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available, provide a 
web-link to the policy.

	� Yes. Our Code of Conduct at IGI stands firmly against corruption and bribery, maintaining a strong commitment to 
transparency and ethical business practices. We expect all our stakeholders and business partners to fully adhere to the 
relevant anti-corruption and anti-bribery laws. The policy can be accessed at:

	 https://www.igi.org/assets/pdf/Code-of-Conduct.pdf

5.	� Number of Directors/KMPs/employees/workers against whom disciplinary action was taken by any law enforcement 
agency for the charges of bribery/corruption:

CY 2024
(Current Year)

CY 2023
(Previous Year)

Directors 0 0

KMPs 0 0

Employees 0 0

Workers 0 0

6.	 Details of complaints with regard to conflict of interest:

CY 2024
(Current Year)

CY 2023
(Previous Year)

Number of complaints received in relation to issues  
of Conflict of Interest of the Directors

0 0

Number of complaints received in relation to issues  
of Conflict of Interest of the KMPs

0 0

7.	 �Provide details of any corrective action taken or underway on issues related to fines/penalties/action taken by 
regulators/law enforcement agencies/judicial institutions, on cases of corruption and conflicts of interest.

	 N.A.

8.	 Number of days of accounts payables ((Accounts payable *365)/Cost of goods/services procured) in the following format:

CY 2024
(Current Year)

CY 2023
(Previous Year)

Number of days of accounts payables NA NA
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9.	 Openness of business

	� Provide details of concentration of purchases and sales with trading houses, dealers, and related parties along-with loans 
and advances & investments, with related parties, in the following format:

Parameter Metrics CY 2024
(Current Year)

CY 2023
(Previous Year)

Concentration of 
Purchases

a.	� Purchases from trading houses as % of total 
purchases

0 0

b.	� Number of trading houses where purchases are 
made from

0 0

c.	� Purchases from top 10 trading houses as % of total 
purchases from trading houses

N.A. N.A.

Concentration of 
Sales

a.	 Sales to dealers/distributors as % of total sales 97.64% 97.19%
b.	� Number of dealers/distributors to whom sales are 

made
13,306 10,416

c.	� Sales to top 10 dealers/distributors as % of total 
sales to dealers/distributors

40.74% 43.33%

Shares of RPT in a.	� Purchases (Purchases with related parties/Total 
purchases)

6.10% 0

b.	 Sales (Sales to related parties/Total sales) 0.42% 0.38%
c.	� Loans & advances (Loans & advances given to 

related parties/Total loans & advances)
100% 100%

d.	� Investments (Investments in related parties/Total 
investments made)

100% 100%

PRINCIPLE 2: Businesses should provide goods and services in a manner that is sustainable and safe.

Essential Indicators

1.	 �Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the environmental 
and social impacts of product and processes to total R&D and capex investments made by the entity, respectively.

CY 2024
(Current Year)

CY 2023
(Previous Year)

Details of 
Improvements in 

Environmental and 
Social Impacts

R&D 0 0 N.A.
Capex 0 0 N.A.

2.	 a.	 Does the entity have procedures in place for sustainable sourcing (Yes/No)

		�  Yes. IGI's Supplier Code of Conduct establishes a clear framework for engaging only with suppliers who are committed 
to ethical and sustainable practices. This Code outlines specific compliance requirements, including adherence to 
human rights standards, responsible labour practices, sustainable resource usage, and employee health and safety 
protocols. Suppliers are also required to implement a grievance mechanism to address worker concerns and to 
comply with insider trading regulations. Furthermore, they must align with and support the United Nations’ 2030 
Agenda for Sustainable Development. The policy can be accessed at: https://www.igi.org/assets/pdf/Supplier-
Code-of-Conduct.pdf

	 b.	 If yes, what percentage of inputs were sourced sustainably?

		  As we are primarily engaged in certification services, our operations involve minimal sourcing of inputs.

3.	� Describe the processes in place to safely reclaim your products for reusing, recycling and disposing at the end of life, 
for (a) Plastics (including packaging) (b) E-waste (c) Hazardous waste and (d) other waste.

	 N.A.
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4.	� Whether Extended Producer Responsibility (EPR) is applicable to the entity’s activities (Yes/No). If yes, whether the 
waste collection plan is in line with the Extended Producer Responsibility (EPR) plan submitted to Pollution Control 
Boards? If not, provide steps taken to address the same.

	 N.A.

PRINCIPLE 3: Businesses should respect and promote the well-being of all employees, including those in their value chains.

Essential Indicators

1.	 a.	 Details of measures for the well-being of employees

Category % of employees covered by

Total 
(A)

Health 
Insurance

Accident 
Insurance

Maternity 
Benefits

Paternity 
Benefits

Day Care 
Facilities

Number 
(B)

% 
(B/A)

Number 
(C)

% 
(C/A)

Number 
(D)

% 
(D/A)

Number 
(E)

% 
(E/A)

Number 
(F)

%  
(F/A)

Permanent Employees

Male 516 0 N.A. 0 N.A. N.A. N.A. 8 2% 0 N.A.

Female 378 0 N.A. 0 N.A. 19 5% N.A. N.A. 0 N.A.

Total 894 0 N.A. 0 N.A. 19 5% 8 2% 0 N.A.

Other than Permanent Employees

Male 9 0 N.A. 0 N.A. N.A. N.A. 0 N.A. 0 N.A.

Female 16 0 N.A. 0 N.A. 0 N.A. N.A. N.A. 0 N.A.

Total 25 0 N.A. 0 N.A. 0 N.A. 0 N.A. 0 N.A.

	 b.	 Details of measures for the well-being of workers

Category % of Workers Covered By

Total 
(A)

Health 
Insurance

Accident 
Insurance

Maternity 
Benefits

Paternity 
Benefits

Day Care 
Facilities

Number 
(B)

% 
(B/A)

Number 
(C)

%  
(C/A)

Number 
(D)

%  
(D/A)

Number 
(E)

% 
(E/A)

Number 
(F)

% 
(F/A)

Permanent Workers

Male 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

Female 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

Total 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

Other than Permanent Workers

Male 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

Female 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

Total 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

	 c.	� Spending on measures towards well-being of employees and workers (including permanent and other than 
permanent) in the following format:

(Rs. in million)

CY 2024
(Current Year)

CY 2023
(Previous Year)

Cost incurred on well-being measures as a % of total revenue of  
the Company

0.09 0.02
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2.	 Details of retirement benefits, for current and previous year

Benefits CY 2024 (Current Year) CY 2023 (Previous Year)

No. of employees 
covered as a % of 

total employees

No. of workers 
covered as 
a % of total 

workers

Deducted and 
deposited 

with authority 
(Y/N/N.A.)

No. of employees 
covered as a % of 

total employees

No. of workers 
covered as 
a % of total 

workers

Deducted and 
deposited 

with authority 
(Y/N/N.A.)

PF 97.28% N.A. Yes 94.83% N.A. Yes

Gratuity 97.28% N.A. No 94.83% N.A. No

ESI 27.20% N.A. Yes 33.97% N.A. Yes

Others - please 
specify

N.A. N.A. N.A. N.A. N.A. N.A.

3.	 Accessibility of workplaces

	� Are the premises/offices of the entity accessible to differently abled employees and workers, as per the requirements of 
the Rights of Persons with Disabilities Act, 2016? If not, whether any steps are being taken by the entity in this regard.

	� Yes. Our premises are equipped with the necessary support and accommodations such as elevators, wheelchairs, and 
ramps to ensure full accessibility for individuals with disabilities, reflecting our commitment to inclusivity.

4.	� Does the entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 2016? If so, provide 
a web-link to the policy.

	� Yes. We have established an Equal Opportunity Policy to foster an inclusive and supportive work environment. This policy 
ensures that individuals with disabilities receive the necessary accommodations, including accessible facilities, additional 
leave, and ample opportunities for training and professional development. We maintain a strict zero-tolerance approach 
to discrimination and are committed to promoting equal opportunities for all employees. The policy can be accesed at: 
https://www.igi.org/assets/pdf/IGI-Human-Rights-Policy-2025.pdf

5.	 Return to work and retention rates of permanent employees and workers that took parental leave.

Gender Permanent Employees Permanent Workers

Return to Work Rate Retention Rate Return to Work Rate Retention Rate

Male 100% 100% N.A. N.A.

Female 100% 100% N.A. N.A.

Total 100% 100% N.A. N.A.

6.	� Is there a mechanism available to receive and redress grievances for the following categories of employees and 
worker? If yes, give details of the mechanism in brief.

Yes/No
(If yes, then give details of the mechanism in brief)

Permanent Workers N.A.

Other than Permanent Workers N.A.

Permanent Employees Yes. The Grievance Policy has been shared with all 
employees, along with the list of committee members and 

guidelines for filing grievances.
Other than Permanent Employees
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7.	 Membership of employees and workers in association(s) or Unions recognised by the listed entity:

Category CY 2024 (Current Year) CY 2023 (Previous Year)
Total 

employees/
workers in 

the respective 
category

(A)

No. of employees/
workers in the 

respective category 
who are part of 

association(s) or 
Union (B)

%
(B/A)

Total 
employees/
workers in 

the respective 
category

(C)

No. of employees/
workers in the 

respective category 
who are part of 

association(s) or 
Union (D)

%
(D/C)

Total Permanent Employees Nil Nil Nil Nil Nil Nil
Male Nil Nil Nil Nil Nil Nil
Female Nil Nil Nil Nil Nil Nil
Total Permanent Workers N.A. N.A. N.A. N.A. N.A. N.A.
Male N.A. N.A. N.A. N.A. N.A. N.A.
Female N.A. N.A. N.A. N.A. N.A. N.A.

8.	 Details of training given to employees and workers:

Category CY 2024 (Current Year) CY 2023 (Previous Year)

Total 
(A)

On Health 
and Safety 
Measures

On Skill 
Upgradation

Total 
(D)

On Health 
and Safety 
Measures

On Skill 
Upgradation

No. 
(B)

% 
(B/A)

No. 
(C)

% 
(C/A)

No. 
(E)

% 
(E/D)

No. 
(F)

% 
(F/D)

Employees

Male 525 525 100% 525 100% 412 0 0% 412 100%

Female 394 394 100% 394 100% 321 0 0% 321 100%

Total 919 919 100% 919 100% 733 0 0% 733 100%

Workers

Male 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

Female 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

Total 0 N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

9.	 Details of performance and career development reviews of employees and workers:

Category CY 2024
(Current Year)

CY 2023
(Previous Year)

Total (A) No. (B) % (B/A) Total (C) No. (D) % (D/C)

Employees

Male 525 458 87% 412 368 89%

Female 394 336 85% 321 284 88%

Total 919 794 86% 733 652 89%

Workers

Male 0 N.A. N.A. N.A. N.A. N.A.

Female 0 N.A. N.A. N.A. N.A. N.A.

Total 0 N.A. N.A. N.A. N.A. N.A.
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10.	 Health and safety management system:

	 a)	� Whether an occupational health and safety management system has been implemented by the entity? (Yes/No). 
If yes, the coverage such system?

		�  Yes. We are committed to maintaining a secure and conducive work environment by strictly following safety protocols 
and adhering to the highest industry standards to minimise occupational hazards. Our safety provisions include 
providing technicians with high-quality magnification tools and proper lighting to reduce eye strain, alongside safety 
gloves, and ergonomically designed workstations to ensure comfort and well-being. In addition, we conduct regular 
training on the safe handling of equipment and chemicals, as well as practical emergency preparedness activities, 
including evacuation drills, fire safety briefings, and fire extinguisher demonstrations.

	 b)	� What are the processes used to identify work-related hazards and assess risks on a routine and non-routine basis 
by the entity?

		�  At IGI, we prioritise workplace safety by identifying and assessing risks through regular inspections, job safety 
analyses, employee feedback, and the maintenance of equipment. For risks arising from new or non-routine 
processes, we conduct detailed assessments, investigate incidents, conduct emergency drills, and enlist external 
safety audits. These combined proactive and reactive measures not only ensure a secure work environment but also 
facilitate continuous improvements in our risk management framework.

	 c)	� Whether you have processes for workers to report the work related hazards and to remove themselves from such 
risks. (Y/N)

		  N.A.

	 d)	� Do the employees/workers of the entity have access to non-occupational medical and healthcare services? 
(Yes/No)

		  Yes.

11.	 Details of safety related incidents, in the following format:

Safety Incident/Number Category CY 2024
(Current Year)

CY 2023
(Previous Year)

Lost Time Injury Frequency Rate (LTIFR)  
(per One million Person-Hours Worked)

Employees 0 0
Workers N.A. N.A.

Total Recordable Work-related Injuries Employees 0 0
Workers N.A. N.A.

No. of Fatalities Employees 0 0
Workers N.A. N.A.

High-Consequence Work-related Injury or Ill-health  
(excluding Fatalities)

Employees 0 0
Workers N.A. N.A.

12.	 Describe the measures taken by the entity to ensure a safe and healthy work place.

	 At IGI, we implement a range of measures to ensure a safe and healthy workplace for all employees, including:

	 •	 Installing fire extinguishers.

	 •	 Providing clear, accessible floor plans and marked emergency exit routes.

	 •	 Enhancing security through continuous CCTV monitoring.

	 •	 Ensuring first aid kits are fully stocked and readily available at all times.

	 •	 Conducting routine inspections and maintenance of fire safety equipment.

	 •	 Organising regular mock drills to strengthen safety protocols and assess readiness.

	 •	 Conducting periodic management reviews with senior leadership to evaluate and enhance safety measures.
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13.	 Number of complaints on the following made by employees and workers:

CY 2024 (Current Year) CY 2023 (Previous Year)
Filed during 

the year
Pending 

resolution at the 
end of the year

Remarks Filed during 
the year

Pending 
resolution at the 
end of the year

Remarks

Working Conditions 0 0 N.A. 0 0 N.A.
Health & Safety 0 0 N.A. 0 0 N.A.

14.	 Assessments for the year:

% of your plants and offices that were assessed (by entity 
or statutory authorities or third parties)

Health and Safety Practices Not Assessed
Working Conditions Not Assessed

15.	 �Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on significant 
risks/concerns arising from assessments of health & safety practices and working conditions.

	 No safety incidents were recorded for the reporting period.

PRINCIPLE 4: Businesses should respect the interests of and be responsive to all their stakeholders.

Essential Indicators

1.	 Describe the processes for identifying key stakeholder groups of the entity.

	� We recognise that effective stakeholder engagement is crucial for building strong relationships, addressing concerns, and 
aligning our strategies with the needs and expectations of those we impact. Meaningful engagement provides us with 
invaluable insights into their perspectives, enabling us to incorporate these views into our decision-making processes. We 
are dedicated to continuous, accessible, and responsive engagement, prioritising transparency, accountability, and trust-
principles that strengthen our dedication to upholding and protecting human rights across our business. Our process for 
identifying key stakeholder groups involves mapping potential stakeholders, engaging with representatives from various 
groups to understand their expectations, concerns, and priorities, and prioritising them based on their influence and 
interest. This process is regularly reviewed to ensure its alignment with our evolving operations and external dynamics.

2.	 List stakeholder groups identified as key for your entity and the frequency of engagement with each stakeholder group.

Stakeholder 
Group

Whether Identified 
as Vulnerable & 

Marginalised Group 
(Yes/No)

Channels of Communication
(Email, SMS, Newspaper, 
Pamphlets, Advertisement, 
Community Meetings, Notice 
Board, Website), Other

Frequency of 
Engagement
(Annually/
Half Yearly/
Quarterly/Others 
- please Specify)

Purpose and Scope of 
Engagement, including Key 
Topics and Concerns Raised 
during Such Engagement

Employees No •	� Global and local townhall 
sessions

•	 Training sessions
•	 Performance reviews
•	 Regular meetings
•	 Email communications

Regularly and 
need-based

•	� Ensuring employee skill 
development

•	 Addressing grievances
•	 Gathering feedback

Suppliers and
Contractors

No •	� Supplier Code of Business 
Conduct and Ethics

•	 Contractual agreements
•	 Training sessions
•	� Email and phone 

communications

Need-based •	� Sourcing quality supplies
•	� Conducting trainings 

on the Supplier Code of 
Business Conduct and 
Ethics

•	 Collecting feedback
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Stakeholder 
Group

Whether Identified 
as Vulnerable & 

Marginalised Group 
(Yes/No)

Channels of Communication
(Email, SMS, Newspaper, 
Pamphlets, Advertisement, 
Community Meetings, Notice 
Board, Website), Other

Frequency of 
Engagement
(Annually/
Half Yearly/
Quarterly/Others 
- please Specify)

Purpose and Scope of 
Engagement, including Key 
Topics and Concerns Raised 
during Such Engagement

Investors No •	 Periodic review meetings
•	 General meetings
•	 E-mails
•	 Company website
•	 Newsletters
•	 Newspaper publications
•	 Media releases 

Need-based •	 Updates on the financial 
performance and 
business growth

•	 Future strategic priorities
•	 Key organisational 

changes
•	 Addressing investor 

queries and grievances
Shareholders No •	 Shareholder meetings

•	 E-mails
•	 Media releases 
•	 Company website
•	 Newspaper publications
•	 Newsletters

Need-based •	 Financial performance
•	 Strategic initiatives
•	 Board decisions
•	 Addressing shareholder 

queries

Clients No •	� Email and phone 
communication

•	� Regular conference calls 
and meetings

•	 Marketing materials
•	 Client satisfaction surveys

Need-based •	 Building better relations
•	� Addressing queries and 

concerns
•	 Obtaining feedback
•	� Implementing marketing 

initiatives for our 
services

Students No •	 Training courses
•	 Career fairs
•	 Surveys
•	� Email and phone 

communication

Need-based •	� Ensuring communication 
about our programmes

•	 Conducting training
•	� Carrying out surveys to 

gauge understanding
Governmental
Bodies and
Authorities

No •	� Business licenses and 
permits

•	 Reports
•	� Compliance forms and 

audits
•	 Meetings

Need-based •	� Ensuring regulatory 
compliance

Non-
Governmental
Organisations
(NGOs)

No •	 Direct engagement
•	 Email communication
•	 Conferences
•	 Social media

Need-based •	� Collaborating and 
creating an impact on 
the community

PRINCIPLE 5: Businesses should provide goods and services in a manner that is sustainable and safe.

Essential Indicators

1.	� Employees and workers who have been provided training on human rights issues and policy(ies) of the entity in the 
following format	

Category CY 2024 (Current Year) CY 2023 (Previous Year)

Total (A) No. of 
employees/

workers 
covered (B)

% (B/A) Total (C) No. of 
employees/

workers 
covered (D)

% (D/C)

Employees

Permanent 894 894 100% 733 720 98%

Other than Permanent 25 25 100% 12 12 100%

Total Employees 919 919 100% 745 732 98%
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Category CY 2024 (Current Year) CY 2023 (Previous Year)

Total (A) No. of 
employees/

workers 
covered (B)

% (B/A) Total (C) No. of 
employees/

workers 
covered (D)

% (D/C)

Workers

Permanent N.A. N.A. N.A. N.A. N.A. N.A.

Other than Permanent N.A. N.A. N.A. N.A. N.A. N.A.

Total Workers N.A. N.A. N.A. N.A. N.A. N.A.

2.	 Details of minimum wages paid to employees and workers in the following format:	

Category CY 2024 (Current Year) CY 2023 (Previous Year)
Total 
(A)

Equal to 
Minimum 

Wage

More than 
Minimum 

Wage

Total 
(D)

Equal to 
Minimum 

Wage

More than 
Minimum 

Wage
No. 
(B)

%
(B/A)

No. 
(C)

%
(C/A)

No. 
(E)

%
(E/D)

No. 
(F)

%
(F/D)

Employees
Permanent
Male 516 69 13% 447 87% 412 44 11% 368 89%
Female 378 79 21% 299 79% 321 66 21% 255 79%
Other than Permanent
Male 9 0 0 9 100% 9 0 0% 9 100%
Female 16 0 0 16 100% 3 0 0% 3 100%

Workers
Permanent
Male N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.
Female N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.
Other than Permanent
Male N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.
Female N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A. N.A.

3.	 Details of remuneration/salary/wages

	 a.	 Median remuneration/wages:

Male Female
Number Median remuneration/salary/

wages of the respective category 
(In Rs.)

Number Median remuneration/salary/
wages of the respective category 

(In Rs.)
Board of Directors (BoD) 1 100,700,000 0 -
Key Managerial Personnel 3 23,581,155 0 -
Employees other than BoD 
and KMP

509 598,510 374 464,767

Workers N.A. N.A. N.A. N.A.

		  Note: 

		  1.	 Represent employees who have served for the whole of the financial year.

		  2.	� As the Managing Director serves as both a member of the Board of Directors and a Key Managerial Personnel 
(KMP), his remuneration has been considered for the calculations of both categories.

		  3.	 Directors receiving sitting fees have not been considered in the calculations.

		  4.	 The numbers mentioned include performance based incentives, paid in February 2025.
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	 b.	 Gross wages paid to females as % of total wages paid by the entity, in the following format:

CY 2024
(Current Year)

CY 2023
(Previous Year)

Gross wages paid to females as % of total wages 43.68% 37.55%

4.	� Do you have a focal point (Individual/Committee) responsible for addressing human rights impacts or issues caused 
or contributed to by the business? (Yes/No)

	� Yes. Our Employee Greivance Council is tasked with the responsibility of managing and addressing all humans rights-
related concerns within the Company.

5.	 Describe the internal mechanisms in place to redress grievances related to human rights issues.

	� In our commitment to fostering a transparent and ethical workplace, we have implemented a Whistleblower Policy that 
provides clear guidelines for reporting concerns regarding potential human rights violations or unethical conduct. To 
ensure confidentiality and security, we offer multiple reporting channels, including those within our Human Resources, 
Legal, and Compliance departments, enabling employees to voice their concerns without the risk of retaliation.

	� Upon receiving a grievance, the Company follows a structured redressal process. The concerned employee is asked to 
complete a grievance form, after which the matter is discussed in detail to gain clarity. If allegations are raised against 
another employee, a copy of the allegations is shared with them to ensure fairness. An impartial investigation is conducted 
without prejudice, and all parties involved are kept informed throughout the process. Based on the findings, corrective 
actions are implemented. In case of an appeal, further investigation and information gathering are carried out. All records 
related to the grievance are maintained securely.

	 The full policy can be accessed at: https://investor.igi.org/wp-content/uploads/2024/08/15.-Vigil-Mechanism-Policy.pdf

6.	 Number of complaints on the following made by employees and workers:

CY 2024 (Current Year) CY 2023 (Previous Year)
Filed 

During 
the Year

Pending 
Resolution at the 
End of the Year

Remarks Filed 
During 

the Year

Pending 
Resolution at the 
End of the Year

Remarks

Sexual Harassment 0 0 N.A. 0 0 N.A.
Discrimination at Workplace 0 0 N.A. 0 0 N.A.
Child Labour 0 0 N.A. 0 0 N.A.
Forced Labour/Involuntary Labour 0 0 N.A. 0 0 N.A.
Wages 0 0 N.A. 0 0 N.A.
Other Human Rights-related Issues 0 0 N.A. 0 0 N.A.

7.	 �Complaints filed under the Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 
2013 in the following format:

CY 2024
(Current Year)

CY 2023
(Previous Year)

Total Complaints Reported under Sexual Harassment of Women at Workplace 
(Prevention, Prohibition and Redressal) Act, 2013 (POSH)

0 0

Complaints on POSH as a % of Female Employees/Workers 0 0
Complaints on POSH Upheld 0 0

8.	 Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.

	� To maintain a transparent and ethical workplace, we have implemented a Whistleblower Policy. This policy offers clear 
guidance on how to report concerns related to potential human rights violations or unethical conduct. We are committed 
to protecting the confidentiality and security of those who report such issues, which is why we provide a variety of 
reporting channels, including the Human Resources, Legal, and Compliance departments, ensuring employees can speak 
up without fear of retaliation. The policy is available at:

	 https://investor.igi.org/wp-content/uploads/2024/08/15.-Vigil-Mechanism-Policy.pdf
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9.	 Do human rights requirements form part of your business agreements and contracts? (Yes/No)

	� Yes. We prioritise human rights across all our business relationships. Our Supplier Code of Conduct and Ethics sets 
clear expectations, requiring suppliers to adhere to stringent legal, ethical, labour, human rights, trade, and environmental 
standards. Compliance with this Code is a fundamental requirement in every agreement and contract between IGI and 
our suppliers.

10.	 Assessments for the Year:

% of your plants and offices that were assessed  
(by the entity or statutory authorities or third parties)

Child Labour Not Assessed

Forced/Involuntary Labour Not Assessed

Sexual Harassment Not Assessed

Discrimination at Workplace Not Assessed

Wages Not Assessed

Others – Please Specify Not Assessed

11.	 �Provide details of any corrective actions taken or underway to address significant risks/concerns arising from the 
assessments at Question 9 above.

	 N.A.

PRINCIPLE 6: Businesses should respect and make efforts to protect and restore the environment.

Essential Indicators

1.	 Details of total energy consumption (in joules or multiples) and energy intensity in the following format:

Parameter CY 2024
(Current Year)

CY 2023
(Previous Year)

From Renewable Sources (in Gigajoule)

Total electricity consumption (A) N.A. N.A.

Total fuel consumption (B) N.A. N.A.

Energy consumption through other sources (C) N.A. N.A.

Total energy consumed from renewable sources (A+B+C) N.A. N.A.

From Non-Renewable Sources (in Gigajoule)

Total electricity consumption (D) 2,081.30 2,045.47

Total fuel consumption (E) 0 0

Energy consumption through other sources (F) 0 0

Total energy consumed from non-renewable sources (D+E+F) 2,081.30 2,045.47

Total energy consumed (A+B+C+D+E+F) 2,081.30 2,045.47

Energy intensity per rupee of turnover (Total energy consumption/Revenue 
from operations in Rs. million)

0.27 0.32

Energy intensity per rupee of turnover adjusted for Purchasing Power 
Parity (PPP) 
(Total energy consumed/Revenue from operations in Rs. million adjusted for 
PPP in USD)

5.47 6.49

Energy intensity in terms of physical output (Total energy consumed/FTE) 2.26 2.79

Energy intensity (optional) – the relevant metric may be selected by the entity - -

	� Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If 
yes, the name of the external agency.:

	 No.	



BUSINESS RESPONSIBILITY & SUSTAINABILITY REPORT

20 International Gemmological Institute (India) Limited

2.	 �Does the entity have any sites/facilities identified as designated consumers (DCs) under the Performance, Achieve and 
Trade (PAT) Scheme of the Government of India? (Y/N) If yes, disclose whether targets set under the PAT scheme have 
been achieved. In case targets have not been achieved, provide the remedial action taken, if any.

	 N.A.

3.	 Provide details of the following disclosures related to water in the following format:

Parameter CY 2024
(Current Year)

CY 2023
(Previous Year)

Water Withdrawal by Source (in kilolitres)

(i)	 Surface water - -

(ii)	 Groundwater - -

(iii)	 Third-party water 10,504.17 8,515.35

(iv)	 Seawater/Desalinated water

(v)	 Others

Total volume of water withdrawal (in kilolitres) (i + ii + iii + iv + v) 10,504.17 8,515.35

Total volume of water consumption (in kilolitres) 10,504.17 8,515.35

Water intensity per rupee of turnover (Water consumed/Revenue from 
operations in Rs. million)

1.34 1.32

Water intensity per rupee of turnover adjusted for Purchasing Power 
Parity (PPP) 
(Total water consumption/Revenue from operations in Rs. million adjusted 
for PPP in USD)

27.63 26.60

Water intensity in terms of physical output (Total water consumption/FTE) 11.43 11.43

Water intensity (optional) – the entity may select the relevant metric - -

	� Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If 
yes, the name of the external agency.

	 No.

4.	 Provide the following details related to water discharged:

Parameter CY 2024
(Current Year)

CY 2023
(Previous Year)

Water Discharge By Destination And Level Of Treatment (in kilolitres)

(i)	 To Surface Water

	 No treatment N.A. N.A.

	 With treatment – please specify level of treatment N.A. N.A.

(ii)	 To Groundwater

	 No treatment N.A. N.A.

	 With treatment – please specify level of treatment N.A. N.A.

(iii)	 To Seawater

	 No treatment N.A. N.A.

	 With treatment – please specify level of treatment N.A. N.A.

(iv)	 Sent to Third-parties

	 No treatment N.A. N.A.

	 With treatment – please specify level of treatment N.A. N.A.
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Parameter CY 2024
(Current Year)

CY 2023
(Previous Year)

(v)	 Others

	 No treatment N.A. N.A.

	 With treatment – please specify level of treatment N.A. N.A.

Total Water Discharged (in kilolitres) N.A. N.A.

5.	� Has the entity implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its coverage and 
implementation.

	 No.

6.	 Please provide details of air emissions (other than GHG emissions) by the entity in the following format

Parameter Please Specify Unit CY 2024
(Current Year)

CY 2023
(Previous Year)

NOx - N.A. N.A.

SOx - N.A. N.A.

Particulate matter (PM) - N.A. N.A.

Persistent organic pollutants (POP) - N.A. N.A.

Volatile organic compounds (VOC) - N.A. N.A.

Hazardous air pollutants (HAP) - N.A. N.A.

Others – please specify - N.A. N.A.

	� Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If 
yes, the name of the external agency.

	 N.A.

7.	 Provide details of greenhouse gas emissions (Scope 1 and Scope 2 emissions) & their intensity in the following format:

Parameter Unit CY 2024
(Current Year)

CY 2023
(Previous Year)

Total Scope 1 emissions (Break-up of the GHG into 
CO2, CH4, N2O, HFCs, PFCs, SF6, NF3, if available)

Metric tonnes of CO2 
equivalent

Not Recorded Not Recorded

Total Scope 2 emissions
(Break-up of the GHG into CO2, CH4, N2O, HFCs, PFCs, 
SF6, NF3, if available)

Metric tonnes of CO2 
equivalent

420.31 413.07

Total Scope 1 and Scope 2 emissions per rupee of 
turnover

Metric tonnes of CO2 
equivalent/Revenue 
from operations in 

Rs. million

0.05 0.06

Total Scope 1 and Scope 2 emission intensity per 
rupee of turnover adjusted for Purchasing Power 
Parity (PPP)
(Total Scope 1 and Scope 2 GHG emissions/Revenue 
from operations adjusted for PPP)

Metric tonnes of CO2 
equivalent/Revenue 
from operations in 

Rs. million adjusted 
for PPP in USD

1.10 1.31

Total Scope 1 and Scope 2 emission intensity in 
terms of physical output

Metric tonnes of CO2 
equivalent/FTE

0.46 0.56

Total Scope 1 and Scope 2 emission intensity 
(optional) - the entity may select the relevant metric

- - -

Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency?  
(Y/N) If yes, the name of the external agency.

	 No.
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8.	 Does the entity have any project related to reducing Green House Gas emission? If yes, then provide details.

	� The development of IGI Island in Surat reflects our commitment to reducing greenhouse gas emissions and progressing 
towards net zero goals. The project is designed to achieve net zero across energy, carbon, water, and waste. All operational 
energy needs are met through 100% renewable sources, including 70,000 kWh from on-site solar and 1.60 million kWh 
from a captive off-site solar plant. Smart design interventions have led to a 31% reduction in energy demand, with  
1.68 million kWh saved annually through cooling load optimisation. To address embodied carbon, materials such as fly ash and 
slag were used, helping avoid 463 tonnes of CO2 emissions, with plans to offset the remainder by planting over 88,000 trees.

9.	 Provide details related to waste management by the entity, in the following format:

Parameter CY 2024 (Current Year) CY 2023 (Previous Year)
Total waste generated (in metric tonnes)

Plastic waste (A) Not Recorded Not Recorded
E-waste (B)
Bio-medical waste (C)
Construction and demolition waste (D)

Battery waste (E)
Radioactive waste (F)
Other hazardous waste. Please specify, if any. (G)
Other non-hazardous waste generated (H).  
Please specify, if any.
(Break-up by composition i.e. by materials 
relevant to the sector)
Total (A+B + C + D + E + F + G + H) N.A. N.A.
Waste intensity per rupee of turnover
(Total waste generated/Revenue from operations 
in Rs. million)

N.A. N.A.

Waste intensity per rupee of turnover adjusted for 
Purchasing Power Parity (PPP)
(Total waste generated/Revenue from operations 
in Rs. million adjusted for PPP in USD)

N.A. N.A.

Waste intensity in terms of physical output (Total 
waste generated/FTE)

N.A. N.A.

Waste intensity (optional) – the relevant metric 
may be selected by the entity

N.A. N.A.

For each category of waste generated, total waste recovered through recycling, re-using  
or other recovery operations (in metric tonnes)

Category of waste
(i)	 Recycled N.A.
(ii)	 Re-used N.A.
(iii)	 Other recovery operations N.A.
Total N.A.

For each category of waste generated, total waste disposed by nature of disposal method (in metric tonnes)
Category of waste

(i)	 Incineration N.A.
(ii)	 Landfilling N.A.
(iii)	 Other disposal operations N.A.
Total N.A.

	� Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? 
(Y/N) If yes, the name of the external agency.

	 N.A.
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10.	 �Briefly describe the waste management practices adopted in your establishments. Describe the strategy adopted by 
your Company to reduce usage of hazardous and toxic chemicals in your products and processes and the practices 
adopted to manage such wastes.

	� As a company engaged in the grading and certification of diamonds and coloured stones, waste generation is minimal. 
The primary waste generated is paper waste from certificates, reports, and documentation, which is effectively shredded 
and disposed of. Aditionally, electronic waste such as monitors, keyboards, and mice is responsibly disposed of through 
authorised e-waste vendors. The chemicals used in our operations are safe, non-toxic, and non-hazardous, with any 
resultant waste being disposed of in full compliance with environmental and safety standards.

11.	 �If the entity has operations/offices in/around ecologically sensitive areas (such as national parks, wildlife sanctuaries, 
biosphere reserves, wetlands, biodiversity hotspots, forests, coastal regulation zones etc.) where environmental 
approvals/clearances are required, please specify details in the following format:

S. 
No.

Location of Operations/
Offices

Type of 
Operations

Whether the Conditions of Environmental Approval/Clearance are 
Being Complied with? (Y/N)

If no, the reasons thereof and corrective action taken, if any.
N.A.

12.	� Details of environmental impact assessments of projects undertaken by the entity based on applicable laws in the 
current year

Name and Brief 
Details of

Project

EIA 
Notification 

No.

Date Whether Conducted by an 
Independent External Agency 

(Yes/No)

Results Communicated in 
the Public Domain

(Yes/No)

Relevant 
Weblink

N.A.

13.	� Is the entity compliant with the applicable environmental law/regulations/guidelines in India; such as the Water 
(Prevention and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, Environment protection act and 
rules thereunder (Y/N). If not, provide details of all such non-compliances, in the following format:

S. 
No.

Specify the law/regulation/
guidelines which were not 

complied with

Provide details of 
the non-compliance

Any fines/penalties/action taken 
by regulatory agencies such as 

Pollution Control Boards or by courts

Corrective action 
taken, if any

N.A.

PRINCIPLE 7: Businesses, when engaging in influencing public and regulatory policy, should do so in a manner that is 
responsible and transparent.

Essential Indicators

1.	 a.	 Number of affiliations with trade and industry chambers/associations.

 		  Nil

	 b.	� List the top 10 trade and industry chambers/associations (determined based on the total members of such body) 
the entity is a member of/affiliated to.

S. No. Name of the trade and industry chambers/associations Reach of trade and industry chambers/associations (State/National)

Nil

2.	� Provide details of corrective action taken or underway on any issues related to anti-competitive conduct by the entity, 
based on adverse orders from regulatory authorities

Name of Authority Brief of the Case Corrective Action Taken
Nil
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PRINCIPLE 8: Businesses should promote inclusive growth and equitable development.

Essential Indicators

1.	� Details of Social Impact Assessments (SIA) of projects undertaken by the entity based on applicable laws, in the 
current year.

Name and Brief 
Details of the 
Project

SIA 
Notification 

No.

Date of 
Notification

Whether Conducted by 
an Independent External 

Agency (Yes/No)

Results Communicated in 
the Public Domain 

(Yes/No)

Relevant 
Weblink

N.A.

2.	� Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being undertaken by your 
entity, in the following format

S. 
No.

Name of the Project for 
Which R&R is Ongoing

State District No. of Project Affected 
Families (PAFs)

% of PAFs 
Covered by R&R

Amounts Paid to PAFs 
in the year (In Rs.)

N.A.

3.	 Describe the mechanisms to receive and redress grievances of the community.

	� As a company engaged in the screening, grading, and certification of diamonds and coloured stones, our operations do 
not involve direct community engagement. However, we remain firm in our commitment to ethical business practices, 
industry compliance, making a positive contribution to the broader ecosystem in which we operate.

4.	 Percentage of input material (inputs to total inputs by value) sourced from suppliers:

CY 2024
(Current Year)

CY 2023
(Previous Year)

Directly Sourced from MSMEs/Small Producers Not Recorded Not Recorded

Directly from within India Not Recorded Not Recorded

5.	� Job creation in smaller towns – Disclose wages paid to persons employed (including employees or workers employed 
on a permanent or non-permanent/on contract basis) in the following locations, as % of total wage cost

Location CY 2024
(Current Year)

CY 2023
(Previous Year)

Rural 0 0

Semi-urban 0 0

Urban 5.54% 5.15%

Metropolitian 94.46% 94.85%

	 (Place to be categorised as per RBI Classification System - rural/semi-urban/urban/metropolitan)

PRINCIPLE 9: Businesses should engage with and provide value to their consumers in a responsible manner.

Essential Indicators

1.	 Describe the mechanisms in place to receive and respond to consumer complaints and feedback.

	� We have a robust system in place to manage consumer complaints and feedback. Each complaint is promptly reviewed 
upon receipt, and appropriate action is taken to ensure a timely and effective resolution based on the nature of the concern.

2.	 Turnover of products and/services as a percentage of turnover from all products/services that carry information about:

As a percentage of total turnover

Environmental and Social Parameters Relevant to the Product N.A.

Safe and Responsible Usage N.A.

Recycling and/or Safe Disposal N.A.
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3.	 Number of consumer complaints in respect of the following:

CY 2024 (Current Year) Remarks CY 2023 (Previous Year) Remarks

Received 
during the 

year

Pending 
resolution at the 
end of the year

Received 
during the 

year

Pending 
resolution at the 
end of the year

Data Privacy Nil N.A. N.A. Nil N.A. N.A.

Advertising N.A. N.A. N.A. N.A. N.A. N.A.

Cybersecurity Nil N.A. N.A. Nil N.A. N.A.

Delivery of Essential 
Services

N.A. N.A. N.A. N.A. N.A. N.A.

Restrictive Trade Practices N.A. N.A. N.A. N.A. N.A. N.A.

Unfair Trade Practices N.A. N.A. N.A. N.A. N.A. N.A.

Other Nil N.A. N.A. Nil N.A. N.A.

4.	 Details of instances of product recalls on account of safety issues

Number Reasons for recall

Voluntary recalls N.A. N.A.

Forced recalls N.A. N.A.

5.	� Does the entity have a framework/policy on cyber security and risks related to data privacy? (Yes/No) If available, 
provide a weblink to the policy.

	� Yes, we have a comprehensive Privacy Policy that governs our approach to data privacy and protection. The policy outlines 
how we collect, use, store, and disclose personal information, ensuring full compliance with applicable data protection 
laws. It also includes measures to safeguard sensitive data, prevent unauthorised access, and empower individuals with 
control over their personal information. The full policy can be accessed at: https://www.igi.org/privacy-policy/

6.	� Provide details of any corrective actions taken or underway on issues relating to advertising, and delivery of essential 
services; cyber security and data privacy of customers; re-occurrence of instances of product recalls; penalty/action 
taken by regulatory authorities on the safety of products/services.

	 N.A.

7.	 Provide the following information relating to data breaches:

	 a.	 Number of instances of data breaches

		  Nil

	 b.	 Percentage of data breaches involving personally identifiable information of customers

		  N.A.

	 c.	 Impact, if any, of the data breaches

		  N.A.
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